
million tablet Entertainment audience in the US

million mobile Entertainment 
audience in the US

million smartphone owners 
are frequent moviegoers

of frequent moviegoers own 
a smartphone. Frequent 
moviegoers are the ones 
who attend movies once a 
month or more

of mobile 
entertainment users 
recall seeing an ad on 
their smartphones

Entertainment Market Overview
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comScore MobiLens, Feb’14 (3 months avg.)

MPAA, Theatrical Market Statistics, 2013

(Each set of people represents five million people)

(Each tablet represents five million people)

        Chicago, IL            New York, NY                   Los Angeles, CA7.7% 6.8% 3.5%

Top Cities for Mobile Entertainment Audience by percent share of audience

comScore MobiLens, Feb’14 (3 Months Avg)

Million+ consumers 
have bought 
movie or event 
tickets from their 
smartphones

comScore MobiLens, Feb’14 (3 Months Avg)

Vdopia Mobile Insights

  84% 

Video & Rich Media Banner

Ad Spend by Entertainment Brand Type
Vdopia US Network Q1, 2014

Vdopia US Network Q1, 2014

39%

25%

Theatrical / DVD Release

TV Programs 21%

15%

Digital Goods 
and Songs

of Entertainment ad 
spend on the Vdopia 
network goes to
video and rich media

Live Events / Concert Tickets

33 Average time 
spent per day 
by US adults 
watching video 
on smartphones
eMarketer, April 2014

minutes

Smartphone Ad Engagement

85% 24% 21% 15%watch video
get tune-in 

alerts
download 

from a store
register or 

receive 
venue info

*% Share of Ad Spend. Some campaigns have multiple CTA points.

The global leader in mobile video advertising.


