The Rise of the Cross-Channel Brand

Insights from the Turn Global Digital Audience Report, July to September 2013’

Turn data shows an explosion in cross-channel ad strategies in 2013. The drive for ROl is sparking marketers to think “audience first” and create strategies that
target and engage consumers when and where they’re most receptive.
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Best-Performing Brands, January to September 2013 How Cross-Channel Drives ROI

Campaigns across multiple channels—mobile, display, social, video—delivered the highest ROI for these brands in the US, EU,

Consumers who see ads in multiple channels convert
Latin America, and APAC.

24% more often than those who see them in one channel.
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Broadcaster Retailer Brand Telcom Services Brand at $5 eCPA has ROl of 2009% ($10/$5=2).

*Based on activity on the Turn platform, which evaluates over 2 trillion display, mobile, social, and video advertising impressions every month. Turn has 18 offices around the globe. View the full report at http://turn.li/GDAOct2013.
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